Political Campaigns a Boost for Business
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NEW YORK -- With the 2004 elections less than a
year away, political campaigns around the country
represent a great opportunity for small businesses.

Working with a political campaign can give a small
company quite a boost, bringing in cash on a short term
basis, and also enabling it to make contacts and

win future business beyond the campaign itself. It can
be a great way for companies such as caterers,
printers, high-tech providers and consulting firms to

get wider exposure for their products and services.

Jon Clark, president of Palm Tree Promotions Inc. in

Port Charlotte, Fla., said working with political

campaigns has helped his marketing consultancy win

other new customers. That's important because "I

rely a tremendous amount on referrals for new business," he said.

Getting business with a campaign takes some networking, but it's the kind of
networking a small business owner should be doing anyhow.

"Even if you have no political connections, you can pay attention to the
community calendar, go to chamber of commerce events," said Steve Watts,
CEO of Bold Approach Inc., a Boise, Idaho, business and marketing consulting
firm that also works with campaigns.

Curtis McClees, president of WinningConceptsUSA Inc., an Orange Park, Fla.,
consulting firm, did some political volunteer work and got himself known in the
community. Orders from campaigns followed.

"You have to build your credentials somehow," he said. "You don't just start a
business and say, 'I'm going to get into the political consulting business.
There's a lot of legwork that goes on beforehand.”

Cold-calling campaigns and their workers is another way to land their business.

Veterans of campaign business say it can be very lucrative. Although the work
tends to be seasonal, McClees says political campaigns account for about 40
percent of his company's overall revenue.

There is a possible downside -- the fact that some candidates never get around
to paying their bills. But business owners who do political work say there are
ways to avoid this pitfall.



"Most of the time, most of the political items have to be paid for up front,"
McClees said. "You're gambling if you decide to let things go."

Clark said his company typically requires campaigns to pay at least partially in
advance for orders over $500.

Watts noted that some candidates are likely to be better at paying their bills --
for example, incumbents. It makes sense to try to get their business first.

"The last thing they want is that kind of reputation,” as someone who doesn't
pay up, Watts said. Moreover, "they're much better funded. They typically start
with a good cash reserve, they have a budget to begin with, it's easier for them
to raise money, and they have a much better chance of getting re-elected.”

Watts also suggests business owners insist on payment by credit card when
they're working with a particular campaign for the first time. That way, the risk
of loss falls on the card issuer, not the small business.

Watts said that when his firm requires a deposit or partial payment instead of all
the money upfront, he tries to be sure it's large enough amount to cover the
company's expenses.

These campaign veterans say candidates have the best of intentions and
expect to pay up. And some states and municipalities have laws requiring that
they pay their bills.

But the problem, according to McClees, is "they have a tendency to spend
more than they take in."

Not taking steps to protect your company can mean you're effectively making a
political donation. But that's a risk some business owners might be willing to
take, provided the process of doing campaign business pays off in the form of
more profitable connections with other people or companies in the community.

Copyright © 2003, The Associated Press



Professional Public Relations Company, Professional Marketing Company, PR Firm

Professional Public Relations and Marketing Company

Click our logo to view
our blog.

proach

he fuvture of business

SALES 4+ MARKETING 4+ PUBLIC RELATIONS 4+ [INNOVATION
I

Services | Speaking | No Risk | Newsroom | Clients | Partners | Careers | Blog |
About us | Contact Us | Home | Site Map
What Will Bold Approach do for Your Company?

BOLD INSIGHTS
FREE Newsletter

Our free newsletter is filled with
the most innovative, profit
building, sales, marketing and
Two Profitable Tips you can use now - PR strategies detailed for your

immediate implementation!

Get Results ... or you don't pay. We demand to be held
accountable for our work and to be paid for performance. In other
words, business the way it should be.

1. Save thousands of dollars by reading all the way to the middle
of this page to see The Four Most Misunderstood, Be Bold - Take Action - Now!
Mismanaged and Unmeasured Areas In Your Business
Today.

2. Now, look to the right-hand side of our page and sign up for
our free newsletter right now, we value and protect your
privacy and never send more than two newsletters a month,
which are completely focused on growing your business
quickly and profitably.

Sign up now for your FREE
newsletter!

We Value Your Privacy!

Name:

We are changing the model for how sales and marketing consulting is
delivered. The old model is broken as evidenced by the massive
failures of the worlds largest consulting firms that we've all seen Sign Me Up! |
recently. Our policy is quite simple. Either our efforts, innovations and i

strateg)i/es WorFI)< or))//ou(llon't paypus. Consulting and consultants must The_ e Selles Jely REsglies
be accountable alongside you. A meeting and a report do not - I 2 JiEle O & [z Enplapies
constitute success, increased profits, increased awareness,
improved lead to close ratio, and a replicable system that you , L |.:1 h

can use when we are gone do. When you take the Bold Approach g*./% ‘u --,'s ¢ u s
and implement our strategies and tactics, your company will _ - j
transform into a finely tuned marketing machine that your sales force

and accountants will love and your competition will fear.

E-mail

Fast!
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You will have a customized marketing strategy that tells you
everything you need to know like where to advertise, where to get
effective editorial coverage, and exactly how to measure the results
of your every marketing effort. When you take the Bold Approach,
the result is a dramatic increase in qualified leads that are a good fit
for your product or service. To make sure you will take full advantage
of your new leads, Bold Approach offers a complete sales force
checkup along with comprehensive sales training and ongoing
coaching.

If you want template reports and hackneyed advice, then we are not
for you, but if you are ready and committed to growth and profitability,
then we are your partner and we only deliver results!

Have you ever wanted your business to grow faster and more
profitably? Have you ever wanted to build deeper customer
relationships, close more sales, or cement your position with
your clients? Do you wish you could drive change in your industry
instead of following your competitors and wondering if there is a
place for you? If you answered yes to any of these questions, then
taking the Bold Approach may be the one decision that will
remarkably change your business forever. Bold Approach takes a
holistic multi-dimensional approach to helping you accelerate your
business. Rather than focusing on one component that drives
business growth, we look at all the factors that make it possible and
design an acceleration program that is specific to your company.

The Four Most Misunderstood, Mismanaged and Unmeasured
Areas In Your Business Today Are:

SALES

MARKETING
PUBLIC RELATIONS
INNOVATION

And the responsibility falls squarely on your shoulders. Business
Transformation Happens When YOU Take Action. Missed
revenue projections, loss of clients and business failure will happen
when you don’t. Like accounting or operations, marketing and sales
require disciplined, focused effort every day.

Bold Approach is the answer to action. Our team of highly skilled
professionals will help you and your teams develop sound,
measurable strategies that you can implement and use to
immediately increase your profits and maintain the revenue gain for
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FREE Special Report for
Listeners of The Web Doctor's

Radio Show

Listeners of The Web Doctor's
Radio Show
Click Here For Your Free Copy Of
Our Special Report 20 Things You
Can Do To Increase Sales By 25%

Immediately

Quote of the Week

"Forget words like 'hard sell' and
'soft sell." That will only confuse
you. Just be sure your
advertising is saying something
with substance, something that
will inform and serve the
consumer, and be sure you're
saying it like it's never been said

before."
--- William Bernbach

Suggest a Topic

Suggest a topic that you want to be
discussed in this site or give us
your most challenging sales,
marketing, PR or innovation
qguestion and we'll answer it in
detail here.

Success Story

Share your story with us ...

Reviews
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years to come. Bold Approach specializes in working with companies
just like yours. In fact, most companies regardless of their current
position, when they take the Bold Approach grow revenue and or
profits by more than 100% in under 18 months and continue to grow
at rates well above their competitors. You will also become more
nimble, more respected and feared by your competitors. You'll blaze
the trail as the thought leader in your industry and develop the best
practices others will hope to emulate.

We are specialists with a proven track record of success in
Sales, Marketing, Profitable Public Relations and Business
Optimization. We are not an advertising agency or consulting firm of
"gurus” who are full of buzzwords and conventional wisdom; we are
hands-on innovators, implementers and mentors who bring your team
a rigorous, organized approach to the fundamentals of success. We
don't leave you wondering what to do next, we take the next steps
with you until you are ready to drive the growth on your own.

If you've ever wanted your business to grow faster or more profitably
and if you've ever wanted to build deeper customer relationships,
close more sales, or cement your position with your customers, you
need to read on to see how making one decision will remarkably
change your business forever. We are about to show you how
fundamentals and systems create sustainability. Follow the tabs
through the rest of our site to find out exactly how we can help you or
call us at 208-323-2653 now.

Client Spotlight: PROPHETLINE
Synopsis:

Prophetline Software is the ; PROPHEI‘]'_‘INE
acknowledged leader in Retail

Point of Sale Software for the FOR WINDOWS
mid-market. In addition to being one of the oldest brands and
providers of POS software, Prophetline Software is also the winner of
numerous Microsoft Retail Application Developer (RAD) Awards for
being peerless in the field. The Prophetline software package
combines forward thinking software design tempered with in depth
retail research to provide a dynamic product that serves the needs of
clients like Clubcorp, BabyStyle, and Furniture Box (and thousands
more) cost effectively and well.

The Prophetline Story
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"When | approached Bold
Approach | was skeptical that they
would help me promote my
|business, services, and products
without the large upfront fees
lothers charge. | decided to give
them a go at it. Within the first week
| was interviewed by Investor's
Business Daily. That came with
[complete shock!

If you are really looking for
someone that can do exactly what
they say they can do, then you
Ineed look no further. Dave Lakhani
and Steve Watts can deliver exactly
what they promise."

Lee Roberts

Rose Rock Design, Inc.

"...Your presence, probing
lquestions, interaction with the
students, as well as your critical
levaluation were very helpful to me
and the students . . ."

--- Newell Gough
Boise State University

". ..l can say with complete
assurance that a single one hour
phone call was worth the full price |
paid for all the work done on my
project . . . Knows marketing, sales
and media influence like no one
|else . . . Hire him now before your
competitors get a chance."”

--- Alvin McDaniel
ICEO VBCNet
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